PGA ASSISTANT GOLF PROFESSIONAL
OF THE YEAR CONFERENCE

T

he PGA Assistant Golf Professional of the Year (APOY) platform began in 2017 with the inaugural national conference taking
place in 2018. Each year, the PGA awards up to 41 Section winners — the best young professionals. To recognize their achievements, PGA Magazine hosts three regional events and an annual conference bringing the APOY winners together for an
opportunity to network with other winners in this category.

FEATURES & BENEFITS:
• Opportunity to be one of six Presenting Partners across the
entire APOY Conference platform with guaranteed category
exclusivity.
• Each year, PGA Magazine hosts one national PGA Assistant
Golf Professional of the Year (APOY) Conference and three
regional APOY Meetings with multiple partners in the
program.
• Presenting Partners will have the opportunity to demo and
sample products to attendees each day of the conference.
• Each Presenting Partner may send (1) representative to the
APOY Conference and regional meetings each year.
• The APOY Conference and regional events are managed
and facilitated on-site by a PGA Magazine Relationship
Manager.
• The APOY Conference and Regional meetings will include
Section APOY award winners, PGA Magazine personnel and
other partner representatives.
• APOY Conference will be four-days, three-nights. Arrival on
the eve of day one will be followed by two full days of indoor
and outdoor discussions and golf each day, concluding with
breakfast and departures on the ﬁnal day.
• Regional events will be one-day events to include full day of
indoor discussions and golf.

• Each Presenting Partner will have the right to speak in front
of the attendees in a typical meeting room environment for
5–7 minutes at the national conference and be provided with
full contact information for all attendees.
• Presenting Partners will be invited to participate in all
business meetings, golf and dining functions.
• Presenting Partners will be featured on conference-related
collateral e-materials as well as on all PowerPoints.
• Presenting Partners will receive a complete attendee contact
list and are encouraged to implement an activation strategy
post event to all attendees.
• PGA Magazine covers all accommodation (at National
Conference), meals and golf costs associated with the PGA
Professionals and partner representatives except travel,
caddies, alcohol and any incidental spend by the attendees.
Presenting Partner is responsible for paying for its
representative’s travel, caddies,
alcohol, incidentals and other
CONFERENCE DATES:
non-function related expenses.
• 2020 Dates TBD at Trump
National Doral
• Regional Meetings (3)
· 2020 sites and dates TBD

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

PGA GOLF PROFESSIONAL OF THE YEAR
CONFERENCE

T

he PGA Golf Professional of the Year (POY) Conference platform began in 2010 in cooperation with the PGA of America.
Each year, the PGA awards one national award winner and up to 41 Section winners, the highest honor bestowed upon PGA
Professionals. To recognize their achievements, PGA Magazine hosts an annual event bringing the POY winners together for
an opportunity to network with other winners in this category at Bandon Dunes Golf Resort. This program has received universally highest rankings from all attendees, with hundreds of testimonials available on request.
The PGA Golf Professional of the Year Conference platform targets POY Award winners, and has included attendance from every
Section over the last 10 years (total of over 300 unique individuals). Invitation is open to National and Section POY award winners only;
averaging 2-4 National and 28 Section winners each year in attendance with events covering numerous topics over a ﬁve-day agenda
format. There is no cost for the attendees. Topics include stafﬁng, training, mentoring, best practices, marketing, growing the game
and other matters.

FEATURES & BENEFITS:
• Opportunity to be the one of six Presenting Partners across
the entire POY Conference platform with guaranteed
category exclusivity.
• Each year, PGA Magazine hosts one PGA Golf Professional
of the Year (POY) Conference with multiple partners in the
program.
• Each Presenting Partner may send (1) representative to the
POY Conference each year.
• The POY Conference is managed and facilitated on-site by a
PGA Magazine Relationship Manager.
• The POY Conference will have 45–55 participants including
National and Section POY award winners, PGA Magazine
personnel and other partner representatives.
• The POY Conference is held at Bandon Dunes Golf Resort in
Bandon, Oregon.
• Event will be ﬁve-days, four-nights. Arrival on the eve of day
one will be followed by three full days of indoor discussions
and golf each day, concluding with breakfast and
departures on the ﬁnal day.

• Each Presenting Partner will have the right to speak in front
of the attendees in a typical meeting room environment for
5–7 minutes and be provided with full contact information
for all attendees.
• Presenting Partners will be invited to participate in all
business meetings, golf and dining functions.
• Presenting Partners will be featured on conference-related
collateral e-materials as well as on all PowerPoints.
• Presenting Partners will receive a complete attendee contact
list and are encouraged to implement an activation strategy
post event to all attendees.
• PGA Magazine covers all accommodation, meals and golf
costs associated with the PGA Professionals and partner
representatives except travel, caddies, alcohol and any
incidental spend by the attendees. Presenting Partner is
responsible for paying for its representative’s travel, caddies,
alcohol, incidentals and other non-function related
expenses.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

PGA MAGAZINE AMBASSADOR
PROGRAM
DESTINATION PARTNERS

I

n a PGA Magazine Travel Survey (nearly 500 PGA Professionals participated), 97.8% of respondents said they are
inﬂuential with their members/clients and where they travel to play golf with 32% answering that they are extremely
inﬂuential. To leverage the inﬂuence of PGA Professionals, the PGA Magazine Ambassador Program was created
and engages 800 PGA Magazine Ambassadors on a continual basis through monthly newsletters, a website, partner
companies, an annual golf invitational and annual party at the PGA Merchandise Show and more. Our team of PGA Professionals is dedicated to recruiting the right PGA Professionals across mostly elite private facilities to experience international and domestic destinations with the goal to drive room nights and rounds of golf through the inﬂuence of the PGA
Magazine Ambassadors and when appropriate, their inﬂuential members or “insiders.”

FEATURES & BENEFITS:
Engage nearly 800 Ambassadors, that value this program
immensely and support PGA Magazine on a continual
basis, through:
• Ambassador Trips
• Ambassador Party at PGA Merchandise Show
• Ambassador Invitational Golf Event at PGA
Merchandise Show
• Ambassador Newsletter – over 50% open rate every
month
• Ambassador Website
• Advertising in PGA Magazine Group print
publications and digital products
• Relationship management team member assigned to
each destination partner
• Insiders invited to accompany PGA Professionals to
selected trips in an effort to expose the inﬂuential
member

• First-class international and domestic destinations
including: Bandon Dunes; Casa de Campo,
Dominican Republic; Erin Hills; Puntacana Resort &
Club, Dominican Republic; Reunion Resort; Sea
Island; Sun Valley Resort; Trump National Doral Miami,
Trump International Golf Links, Doonbeg, Ireland;
Trump International, Scotland; Trump Turnberry,
Scotland

MEASURED RESULTS:
• Nearly $4 Million in bookings to Dominican Republic
destinations including Casa de Campo and
Puntacana Resort & Club from 2011 – 2018
• $1.7 Million+ in bookings to Bandon Dunes Golf
Resort over its best two-year period
• 10x gross revenue from PGA Ambassador bookings
versus annual investment from destinations such as
Cabot Links

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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PGA MAGAZINE AMBASSADOR
PROGRAM
PRODUCT PARTNERS

I

n a PGA Magazine Travel Survey (nearly 500 PGA Professionals participated), 97.8% of respondents said they are
inﬂuential with their members/clients and where they travel to play golf with 32% answering that they are extremely
inﬂuential. To leverage the inﬂuence of PGA Professionals, the PGA Magazine Ambassador Program was created
and engages 800 PGA Magazine Ambassadors on a continual basis through monthly newsletters, a website, partner
companies, an annual golf invitational and annual party at the PGA Merchandise Show and more. Our team of PGA Professionals is dedicated to recruiting the right PGA Professionals across mostly elite private facilities to experience international and domestic destinations with the goal to drive room nights and rounds of golf through the inﬂuence of the PGA
Magazine Ambassadors and when appropriate, their inﬂuential members or “insiders.”

FEATURES & BENEFITS:
Engage nearly 800 Ambassadors, that value this program
immensely and support PGA Magazine on a continual
basis, through:
• Ambassador Trips
• Ambassador Party at PGA Merchandise Show
• Ambassador Invitational Golf Event at PGA
Merchandise Show
• Ambassador Contact List
• Ambassador Partner Announcement Letter
• Ambassador Newsletter – over 50% open rate every
month
• Ambassador Website
• Advertising in PGA Magazine Group print
publications and digital products

• Relationship management team member assigned to
each partner account
• Insiders invited to accompany PGA Professionals to
selected trips in an effort to expose the inﬂuential
member
• Ambassador Partners include: Ahead, Bobby
Jones/Rule 18, Boomer Natural Wellness, Burton,
CaddieNow, CertiFresh Cigar, The Clover Whiskey,
Cobra Puma Golf, Devant Sport Towels, Ernest Sports,
E-Z-GO, FlagD, Golf Genius Software, Golf Web
Design, Haas-Jordan, KT Tape, Orange Whip Trainer,
Premier Golf, Prestwick Golf Group, Revo, Sunice,
Tagmarshal, Theragun, ToughLie 360, UST Mamiya
and Woodn’t It Be Nice

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

T

PGA MAGAZINE INSIDER CONFERENCES

he PGA Magazine Insider Conference platform began in 2012 in cooperation with the PGA of America. As a result, the PGA tasked PGA
Magazine with focusing on creating events to allow PGA Professionals to bring their board members, general managers and other “insiders”
together to talk about how they can work together more efﬁciently. The program has received universally outstanding evaluations from
all attendees, with hundreds of testimonials available on request. The PGA Magazine Insider Conference platform targets private club professionals and their invited insiders in off-site discussion “summits” that cover numerous topics over a two-day and two-night agenda. There is no
cost for the attendees and the events are held at top private clubs and resorts. Topics include board planning, private club trends, club culture, new
member acquisition and retention strategies, staff training and motivation, new player development initiatives, CapX plans, family/millennial challenges, new technology, golf travel, and other relevant content.

FEATURES & BENEFITS:
• Opportunity to be one of six Presenting Partners across the entire
Insider Conferences platform with guaranteed category exclusivity.
• Each year, PGA Magazine hosts 6–9 PGA Magazine Insider
Conferences with multiple partners in the program.
• Presenting Partners will have the opportunity to demo and sample
products to attendees.
• Each Presenting Partner may send (1) representative to the PGA
Magazine Insider Conference.
• The PGA Magazine Insider Conferences are managed and
facilitated on-site by a PGA Magazine Relationship Manager.
• The PGA Magazine Insider Conferences will include PGA
Professionals and Insiders (Insiders deﬁned as board members,
general managers, inﬂuential club members, etc.), PGA Magazine
personnel and other partner representatives.
• Conferences will be two-day, two-night regional events and will
generally be hosted at a private facility or an upscale resort. Arrival
on the evening of day one will be followed the next day by group
discussions and a golf experience. The conference will conclude
on the ﬁnal day with a morning group discussion session followed
by golf and departures.

• Each Presenting Partner will have the right to speak in front of the
attendees in a typical meeting room environment for 5–7 minutes
and be provided with full contact information for all attendees.
• The events will often have a regional focus with invitations being
extended to Professionals in each local market.
• Presenting Partners will be invited to participate in all business
meetings, golf and dining functions.
• Presenting Partners will be featured on conference-related
collateral e-materials as well as on all PowerPoints.
• Presenting Partners will receive a complete attendee contact list
and are encouraged to implement an activation strategy post
event to all attendees to implement an activation strategy following
the event.
• PGA Magazine covers all accommodations, meals and golf costs
associated with the PGA Professionals and partner representatives
except travel, caddies, alcohol and any incidental spend by the
attendees. Presenting Partner is responsible for paying for its
representative’s travel, caddies, alcohol, incidentals and other nonfunction related expenses.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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PGA MAGAZINE GOLF INVITATIONALS AT
THE PGA MERCHANDISE SHOW

T

he PGA Magazine Golf Invitationals consists of three best ball tournaments that engage PGA Professionals at Orlando-area
golf resorts preceding the PGA Merchandise Show. Events are free to play, with no ofﬁcial purse. Each event is an opportunity
for exhibiting companies at the PGA Merchandise Show to have direct contact with hundreds of inﬂuential PGA Professionals
before the start of the Show. The Golf Invitationals allow PGA Merchandise Show exhibitors the opportunity to leverage their
presence at the Show and drive attendees back to their booth during Show hours. The 2021 PGA Magazine Golf Invitationals are scheduled for Monday, January 25th at Mission Inn Resort & Club and Reunion Resort.

FEATURES & BENEFITS:
• Category-exclusivity in the events attended.
• Each event is managed and facilitated on-site by a PGA
Magazine Relationship Manager.
• Events will take place on Monday preceding the PGA
Merchandise Show at two resorts: one morning shotgun and
one afternoon event is open to “Friends of PGA Magazine”
while the other afternoon shotgun is reserved for PGA
Magazine Ambassador Partners.
• Logo inclusion on all promotion and marketing materials (in
PGA Magazine and on digital platforms) including the live
scoring platform and tee signs.
• Recognized as a partner of the event during on-site
welcome announcements.
• Provided (1) 6-foot table and (2) folding chairs on-site for
representatives to utilize (partner responsible to provide
10x10 tent, table skirt and all marketing materials/displays to
be utilized in this space). Space can be set up either at
Registration, Practice Area or on a Tee Box.
• Option to provide promotional piece to be distributed onto
golf carts before each round.

• Receive a complete attendee contact list and is encouraged
to implement an activation strategy post event to all
attendees.
• PGA Magazine covers golf costs associated with the PGA
Professionals and partner representatives except travel,
alcohol and any incidental spend by the attendees. Partner is
responsible for paying for its representative’s travel, alcohol,
incidentals and other non-function related expenses.

SPONSORSHIP OPPORTUNITIES:
• Sponsorship opportunities are available for single, multiple
or all Pro-Pro events.

DATES & LOCATIONS:
Monday, January 25, 2021
• Mission Inn Resort & Club (12 p.m. shotgun)
• Reunion Resort (8 a.m. and 1:30 p.m. shotgun)

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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PGA MAGAZINE RETREATS

T

he purpose of each Retreat is to gather a small group of PGA Professionals (maximum
of 10) from high-end private clubs, based on demographic and geographic targeted
areas, for companies interested in providing exclusive offerings to PGA Professionals;
a list that already includes 150 PGA Professionals. This environment will create business discussions in casual and formal gatherings while at the Retreat. Golf will be played and
organized to allow each participant and partner the opportunity to build relationships and
learn from one another during the 2-night, 3-day event. These Retreats are escorted by PGA
Magazine .

FOCUS:

FEATURES & BENEFITS:

PGA Professionals from upscale/high-end
private clubs. Build relationships with PGA
Professionals from around the country in a private club setting with formal and informal
business meetings while on the Retreat. Each
PGA Professional is highly vetted and considered highly inﬂuential in all aspects of the golf
business at their facility.

• Breakfast, lunch and dinners will be
provided.
• Build deeper relationships with product
demonstration, sampling and
experiences during each Retreat.
• Potential Sites
· ArborLinks
· Ballyhack
· Kinloch
· Lake Las Vegas
· Spring Island
· Victoria National
• Single occupancy accommodations will
be provided to all attendees.
• Caddie fees and transportation to and
from the host facility are covered by
attendees.

DATES & LOCATIONS:
2020 dates and locations to be determined.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA MAGAZINE ROUNDTABLE SERIES

P

GA Magazine Roundtable Series consists of half-day comprehensive and interactive forums for PGA Professionals to discuss with their peers, industry leaders and insiders the key components and challenges of the
golf business today. As a group, PGA Professionals are the single largest golf account in the world. PGA Professionals decide what is being stocked, what is being recommended, and what is being seen at over 16,000
afﬁliated golf courses. Thirty-three percent of PGA Professionals are solely responsible for the buying decisions in their
golf shop, while 43% share this responsibility with others. The only way to increase your market share at the green-grass
level is by reaching PGA Professionals and being in tune with their needs and concerns.

FEATURES & BENEFITS:

• PGA Magazine Roundtable Series offers companies
the opportunity to develop a one-on-one relationship
with leading PGA Professionals
• Category-exclusive co-partner allows for two
company representatives to attend
• Attended by successful PGA Professionals or AGM
members
• The PGA Magazine Roundtable Series discuss the
business of golf in a relaxed, informal setting
• The PGA Magazine Roundtable Series is held in
different regions of the United States allowing
partners the opportunity to hear from PGA
Professionals from different backgrounds and
different sets of challenges

TOPICS OF DISCUSSION:
• Discussion on the “disconnect” between the vendors
and buyers - how to fully utilize the sales
representative
• Maximizing corporate outing business
• Business/buying plans
• Building and managing a great teaching program:
Custom clubﬁtting
• Trends in merchandising and retailing
• Utilizing Technology
• Growing the Game: women’s golf programs,
organizing youth golf, family golf, understanding the
“new member” and current dynamics of golf

DATES & LOCATIONS:
2020 dates and locations to be determined.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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PGA MAGAZINE
SELL-THROUGH BOOT CAMPS

I
•

•

•

•

n 2020, PGA Magazine will host one-day PGA Magazine Sell-Through Boot Camp events.
Each event will be partnered by up to four partners: with two presenting partners carrying
category exclusivity and two supporting partners. The Sell-Through Boot Camps offers
the following:
Help PGA Professionals and their top buyers/AGM members in private, daily fee and
resort golf shops become better merchandisers with a focus on increasing the velocity
and volume of sales. PGA Professionals will receive MSR credits for attending.
Each event to include PGA Professionals, AGM members, and buyers. In addition,
PGA Magazine personnel and 2 representatives from each partner company will also be
present.
Attendance by invitation only. Scheduled conference events are included. Partners and
attendees are responsible for hotel accommodations and travel to facility. No golf will be
played.
Each event would begin at 8:00 a.m. and end at 3:00 p.m. and include featured speakers.
Additional experts, including AGM buyers, may act as facilitators.

FEATURES & BENEFITS:
•
•
•
•

Category-exclusive partnership
Full-day interaction with key buyers
Two company representatives may attend each event
Opportunity to provide product samples

DATES & LOCATIONS:
2020 dates and locations to be determined.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

PGA MAGAZINE WOMEN LEADERS PLATFORM

T

he PGA Magazine Women Leaders Platform is dedicated to creating environments for PGA women golf leaders to collaborate throughout
the industry and to strengthen the game for all women beginning at the local level. Membership consists of 964 women leaders, including
492 women PGA Professionals, 18 women PGA Associates, 400 women Insiders, 41 male PGA Professionals and 13 male Insiders who are
invited to participate in local meetings, regional conferences and to contribute ideas to the entire membership.

OVERVIEW:

The primary purpose of the PGA Magazine Women Leaders Platform is
to build a network of leaders beginning on the local level, to help grow
women’s golf, to build connections across the industry that enhance
local activities and develop new ideas, friendships and mentor relationships.

FEATURES & BENEFITS:
• Presenting Partner Designation.
• Partners will have category exclusivity in the event which they
attend.
• Each Presenting Partner will be featured at all regional conference
events, in collateral material and on signage. Partner will have the
opportunity to present at the regional conference attendees.
• One invitation to partner’s management to include a single
occupancy room during conference, including meals and
participation in all conference events.
• Through our partners and host resorts, PGA Magazine will cover
virtually all costs associated with the Conference except airfare or
other transportation and any incidentals spent by the attendees.
Partners are responsible for round trip airfare, incidental spends,
gratuities and other non-function related expenses for their
representatives.
• Logo placement on all conference materials.

• Partner sampling and product distribution (strongly
recommended).
• All banners and signage will be PGA Magazine Women Leaders
Platform speciﬁc and will be designed by PGA Magazine
• PGA Magazine will recognize partner’s support in any editorial
coverage of the platform that may appear from time to time within
various PGA Magazine media including PGA Magazine,
PGAmagazine.com and Best Practice e-mails as appropriate.
• Partner to receive list of all attendees including full contact
information.
• Logo inclusion on the bi-monthly newsletter.
• Dedicated Partner Announcement email.

MEMBERSHIP SURVEY:

• 60% of respondents have won a PGA national, Section, or chapter
award
• 13% of respondents are Directors of Instruction,
15% are Head Professionals,
21% are Assistant Professionals and
16% are Golf Instructors
• 46% of respondents work at a private facility
• 33% of respondents travel with their members
• 63% of respondents’ facilities host women’s golf tournaments,
outings or other women-only events

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

T

PGA MERCHANDISER
OF THE YEAR CONFERENCE
he 2021 PGA Merchandiser of the Year Conference will be held the week of the 2021 PGA Merchandise Show
in Orlando, Florida. The event will boast an audience of PGA Merchandiser of the Year award winners, AGM
members, PGA of America representatives and various industry professionals.

OVERVIEW:
The primary purpose of the Conference is to engage the
expertise of this group in identifying PGA best practices in
merchandising that can be shared with all members of the
The PGA of America. PGA Professionals’ Best Practices are
shared through PGA Magazine, PGA Best Practices E-Mails,
PGAmagazine.com, PGALinks and other PGA initiatives at
the national and regional level.

FEATURES & BENEFITS:
• Presenting Partner Designation (maximum of ﬁve total
Presenting Partners)
• Category exclusivity guaranteed
• Each Presenting Partner will be featured at all MOY
Conference events, collateral material and signage.
Partner will have the opportunity to speak/present
• Two invitations to partner’s management to include
single occupancy rooms during conference, meals,
and participation in all conference events
• Participation in all breakout sessions

• Logo placement on all Conference materials
• Partner product distribution, which is strongly
recommended
• Large banner in the main presentation room and
small banners in breakout session rooms. All banners
will be PGA Magazine Conference Series speciﬁc and
will be designed by PGA Magazine
• Each presenting partner shall be included in the PGA
Merchandiser of the Year Conference Report to be
posted on PGAmagazine.com
• Partner to receive list of all attendees including full
contact information
• Right of ﬁrst refusal for the next PGA Merchandiser of
the Year Conference provided such right is exercised
within 180 days of conclusion of conference
• Option to participate in four regional MOY
conferences held throughout the calendar year with
PGA Professionals and/or AGM members attending
each event

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

PGA PROFESSIONALS’
NATIONAL CLUBFITTING
CONFERENCE

C

lubﬁtting plays a progressively more important role for both PGA Members and
equipment manufacturers in the growth of their businesses. In 2020 PGA Magazine
will host ﬁve two-day events around the country, bringing together PGA Professionals who are the leaders in clubﬁtting for these multi-day events. These events
will allow a forum for PGA Members to share best practices, marketing ideas, use of technology,
and successful business models. These events will allow a forum for PGA Members to share
best practices, marketing ideas, use of technology, and successful business models.

FEATURES & BENEFITS:
• The opportunity to be one of six Presenting Partners with guaranteed category exclusivity
allowing each partner to build relationships with top PGA Professional clubﬁtters around
the country.
• Attendance by invitation only. Scheduled conference events are included. Partners and
attendees are responsible for hotel accommodations and travel to facility.
• Each Presenting Partner may have two of its representatives attend, participate, and
present at all ﬁveevents
• Banners, signage, ﬁtting carts, technology and other materials displayed during events

DATES & LOCATIONS:
2020 dates and locations to be determined.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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P

PGA SHOW DEMO DAY

GA Magazine collaborates with Reed Exhibitions at the 2021 PGA Merchandise Show for the 18th annual
Demo Day. Orange County National Golf Center & Lodge, in Winter Garden, Florida will host this event and
feature more than 100 companies. The 2021 Demo Day at the PGA Merchandise Show provides a quality
venue for PGA Professionals and other top attendees including media writers and VIP off-course buyers, nearly
8,000 in all, to examine and test products at 120 hitting bays, three large practice putting greens, a shortgame target area,
and an exhibition and special events area.

FEATURES & BENEFITS:

PARTNERSHIP OPPORTUNITIES:

• Showcase merchandise in a practical
setting in front of nearly 8,000
inﬂuentials in the golﬁng industry
• Opportunity to have your latest
product offerings tested by PGA
Professionals
• Opportunity for unique networking
and relationship-building experience
• Two of every three PGA Professionals
attending the Orlando Show attend
Demo Day

Exhibitors may purchase in one or more of the following areas:
• Main Driving Range
• Putting Green
• Short Game Area
• Clubﬁtting
• Instruction Aids / Practice Aids
• Demo Day Village (tee #2)

EXHIBITOR SPACE
Exhibitor space may be purchased in the following areas:
• Hitting spot on main driving range
(hitting area)
• Demo Day Village (upper tee box 2;
non-hitting area)
• Golf Range Association of America
(lower tee box #2)
• Putting Green
• Chipping Green
• Test Track

Presenting Partnership
• Customized space for live activation at Demo Day (location and
size, pending approval)
• Inclusion across all marketing platforms including print, digital and
social
• Logo inclusion on signage, collateral and promotional material
• Opportunity to provide a handout/giveaway to all Demo Day
attendees
• Highlighted editorially in PGA Magazine and the PGA Show Dailies
as a sponsor of Demo Day (all editorial is subject to approval by
PGA Magazine, Reed and the PGA of America)
• Option to provide video for the inclusion in a lopped video shown
on event shuttle buses and on-site video screens
• Banner ad placement on PGA Show Demo Day postings on PGA
Show News responsive website
• Customized invitations to Demo Day

PGA Magazine • 2600 Philmont Ave., Suite 325, Huntingdon Valley, PA 19006 • 215-914-2071 • http://pgamagazine.net/media

The 2021 PGA Show Demo Day will feature 17ft wide x 9.5ft tall raised outdoor LED screens in three high-trafﬁcked locations. Demo Day content and information will be played throughout the event day. Limited advertising is available with
full screen video ad or vertical static ad options reaching all event attendees.
Vertical Static Ad Package:

30-Second Full-Screen Video Ad Package:

24 Minutes of exposure throughout the day (total of 12
ads, each running 2 minutes, twice every hour)
• Broadcasted across all three screens
• Ad dimensions: 3.25ft. wide x 9.5ft tall
• Inventory: limited to 12 packages
*Single company limited to maximum of two
packages
• Rates (per ad package):
- Demo Day Presenting Partner: $600
- Demo Day Exhibitor: $950
- Non-Demo Day Exhibitor: $1,750

6 Minutes of exposure throughout the day (total of 12 ads,
each running 30-seconds, twice every hour)
• Broadcasted across all three screens
• Ad dimensions: 17ft. wide x 9.5ft tall
• Inventory: limited to 12 packages
*Option for video or static ads
• Rates (per ad package):
- Demo Day Presenting Partner: $500
- Demo Day Exhibitor: $750
- Non-Demo Day Exhibitor: $1,250

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA TEACHER OF THE YEAR CONFERENCE

T

he PGA Teacher of the Year Conference platform began in 2016 in cooperation with the PGA of America. Each year, the PGA
awards one national award winner and up to 41 Section winners. To recognize their achievements, PGA Magazine hosts an
annual event bringing the award winners together for an opportunity to network with other winners in this category. This program has received universally highest rankings from all attendees.
The PGA Teacher of the Year Conference invitation is open to National and Section award winners only; averaging 65 award-winners
attending one of the four annual events (one national and three one-day regional event). There is no cost for the attendees with networking opportunities and opportunity to learn and exchange information from the best of the best teachers.

FEATURES & BENEFITS:
• Opportunity to be the one of six Presenting Partners across
the entire platform with guaranteed category exclusivity.
• Each year, PGA Magazine hosts one national PGA Teacher of
the Year Conference and three regional meetings with
multiple partners in the program.
• Presenting Partners will have the opportunity to demo and
sample products to attendees on the range and in meeting
spaces each day of the conference.
• Each Presenting Partner may send a minimum of
(1) representative to the National Conference and regional
meetings each year.
• The National Conference and regional events are managed
and facilitated on-site by a PGA Magazine Relationship
Manager.
• The National Conference and Regional meetings will
include National and Section award winners, PGA Magazine
personnel and other partner representatives.
• The National Conference will be four-days, three-nights.
Arrival on the evening of day one will be followed by two full
days of indoor and outdoor discussions and concluding
with breakfast and optional golf on the ﬁnal day.

• Regional, one-day events will include indoor group
discussions.
• Each Presenting Partner will have the right to speak in front
of the attendees in a typical meeting room environment for
5–7 minutes at the national conference and be provided with
full contact information for all attendees to implement an
activation strategy following the event.
• Presenting Partners will be invited to participate in all
business meetings, golf and dining functions.
• Presenting Partners will be featured on conference-related
collateral e-materials as well as on all PowerPoints.
• PGA Magazine covers all accommodation (at National
Conference), meals and golf costs associated with the PGA
Professionals and partner representatives except travel,
caddies, alcohol and any incidental spend by the attendees.
Presenting Partner is responsible for paying for its
representative’s travel, caddies, alcohol, incidentals and
other non-function related expenses.

CONFERENCE DATES:
• 2020 Dates to be announced.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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PGA PROFESSIONALS BEST PRACTICE
CONTRIBUTOR MAILINGS

E

ach year, PGA Magazine works with over 200 leading PGA Professionals to develop the content for the highly
regarded PGA Professionals’ Best Practice Emails. Teachers of the Year, Merchandisers of the Year, Youth Golf
Leaders, Certiﬁed Professionals, Master Professionals and other leading PGA Members lend their expertise
and ideas to formulate the Best Practice Emails in the ﬁve categories: Coaching, Retailing, Travel, Tournament
& Outings, and Developing Players. This mailing program is designed as an opportunity in conjunction with PGA Magazine
to directly contact these inﬂuential PGA Members showing our appreciation for their efforts while providing them with a
sampling of your product.

FEATURES & BENEFITS:
• Place a sample of your product in the hands of inﬂuential PGA Professionals
• Through proper activation, obtain feedback on your product from inﬂuential PGA Professionals
• Opportunity to be seen by PGA Professionals in cooperation with PGA Magazine and the highly-regarded PGA
Professionals’ Best Practice Email Program
• Opportunity to leverage your PGA Magazine advertising as part of an overall marketing strategy
• Category exclusive
For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA MEMBERSHIP & GOLF
DIRECTORY

T

he PGA Membership & Golf Directory is recognized as one of the most important membership
beneﬁts by PGA Professionals. This digital directory is available for all PGA Members and
Associates.

FEATURES & BENEFITS
• The digital directory is available to all PGA Professionals and Associates (nearly 29,000),
accessible on PGAmagazine.com (the leading online source for golf industry news)
• Over a 12-week period, the PGA Membership & Golf Directory receives 4,560 total visits of which
1,217 are unique and search pages receive 19,254 total page views of which 4,671 are unique
• Industry Suppliers Directory includes company information, contact and representative info
• PGA membership, beneﬁts and section information

ADVERTISING OPPORTUNITIES:
Homepage:
• Top Banner – One of two banners at 385 pixels wide x 68 pixels high. Banners may animate and
link to company website. $893 per week
Exclusive Search & Result Pages Sponsorship:
Ownership of the Member, Facility and Associate Search and Result pages with banner ads in the
following positions:
• Top Banner: 557px wide x 69px high, exclusive banner ad on all Search and Result pages, may
animate and link to company website
• Skyscraper Banner: 169px wide x 631px high, exclusive banner ad on all Search and Result pages
and run of site, may animate and link to company website
• Left-Hand Buttons: 120px wide x 60px high, option for placement of up to three buttons on all
Search and Result pages and run of site, may animate and link to company website.
• Rate is $5,250/4-week sponsorship
Industry Supplier Listings
Comprehensive Listings – $998
• Name of company, slideshow of company products or services, company logo, address of
company, telephone, fax, website address, ofﬁcer names, 50-word product description, and
company reps with phone numbers and e-mail addresses
• Skyscraper [169 pixels wide x 631 pixels high] and top banner ads [557 pixels wide x 69 pixels
high] on listings page

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA MERCHANDISE SHOW
NEWS RESPONSIVE WEBSITE
1

I

n 2019, the PGA Merchandise Show News was moved to a responsive website
(www.PGAShowNews.com) covering events taking place at the PGA Merchandise Show
and editorial coverage on golf industry equipment, apparel, products and services. The
PGA Merchandise Show News is produced in conjunction with Reed Exhibitions.

PGA SHOW NEWS ENHANCEMENTS:

2

• Fresh content will be posted on each of the four days of the Show:
Tuesday (Demo Day-focused), Wednesday, Thursday and Friday
• Email invitation to 40,000+ PGA Professionals and golf industry leaders (all PGA
Professionals and Show registrants) each of the four days through an ofﬁcial daily
invitational email distributed by Reed Exhibitions
• 600px wide x 100px high banner ad placed a minimum of 3 times throughout the website
• Inclusion on the PGA Show News Partners page (linked to location on the Show Map,
driving trafﬁc to the booth)
• Editorial coverage within product category with option to include photos and/or videos
• Direct link to PGA Show exhibitors page
• Advertisements linked to company’s desired URL

FEATURES & BENEFITS:
• The PGA Merchandise Show News is the most cost-effective way to leverage your
presence at the PGA Merchandise Show
• Increase booth trafﬁc of qualiﬁed buyers
• Ads remain throughout all 4 days of show
• Opportunity to advertise special Show promotions

RUN OF SITE BANNER AD POSITION
600px wide x 100px high

$6,600

PREMIUM POSITIONS:
Premium Positions also receive a run of site banner ad placement
1 Home Page
$8,000
2 Menu Bar Ad
$10,000
3 Stationary Footer Ad
$15,000

3

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA PROFESSIONALS’
BEST PRACTICE EMAILS

T

he PGA Professionals’ Best Practice Email is an ofﬁcial, educational email initiative. Each week,
up to six emails are sent to targeted PGA Professionals and contain proven strategies on ways
that readers can improve their business.These best practices are written by successful, inﬂuential
and leading PGA Professionals and promoted in PGA Magazine and on PGAmagazine.com.

CATEGORIES
Viewership Information: (Total Page Views / Total Unique Page Views)
Coaching

Recipients

4 Weeks

8 Weeks

12 Weeks

6,500+

6,138 / 2,027

12,831 / 2,523

18,247 / 2,772

8,994 / 3,064

21,413 / 4,110

31,206 / 4,482

9,535 / 3,391

20,597 / 4,459

31,664 / 5,003

19,151 / 3,904

21,887 / 4,959

32,279 / 5,438

14,370 / 4,596

27,712 / 5,693

39,802 / 6,250

25,256 / 8,308

50,487 / 10,337

77,366 / 12,805

(A-6, A-14, TOY)

Retailing

10,500+
(A-1, AGM, MOY)

Travel

12,000+
(A-1, A-4, A-13, ED)

Developing Players

12,000+

(A-4, A-13, A-8, Women PGA Members)

Tournament & Outings

14,000+
(A-1, A-4, A-8, AGM)

Core Golfers

28,000+

(All PGA Professionals, Associates)

Advertising Opportunity:
Partnership: PGA Professionals’ Best Practice Emails are available for purchase by the week with the
choice of two different partnership levels: exclusive advertiser or one of three category-exclusive partners.
Categories: Coaching, Retailing, Travel, Developing Players, and Tournament & Outings
• $1,969 – Exclusive partner of email for one week.
Banner size: 150 pixels wide x 625 pixels high
• $656 – One of three category-exclusive partner for one week.
Banner size: 150 pixels wide x 200 pixels high
Category: Core Golfers – reach 29,000+ PGA Professionals and Associates each week
• Exclusive partner of email for one week with three banner ads on a single email.
Banner sizes: 160 pixels wide x 600 pixels high (Right banner) and
728 pixels wide x 90 pixels high (Top and Bottom banners)
For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGAMAGAZINE.COM
1
2
3

4

P

GAmagazine.com, the leading online source for golf industry news, is a password-protected
site for the nearly 29,000 men and women PGA Professionals. Each month, PGAmagazine.com
reaches over 3,000 members of the media, over 600 members of the AGM and over 1,900
golf industry insiders. In a 2009 PGA Member Survey (4,200 respondents), PGAmagazine.com
was highly rated in Importance and Satisfaction and was used regularly by 31% of all PGA Members.
Homepage Viewership Information:

4 Weeks
8 Weeks
12 Weeks
52 Weeks

Total
Visits

Total Unique
Visits

Frequency

3,521
7,257
10,035
46,214

2,834
5,475
7,352
33,315

1.24
1.33
1.36
1.39

Total
Pageviews

8,896
20,185
27,803
126,742

ADVERTISING OPPORTUNITIES:

5

Homepage Takeover:
1 Homepage Takeover: 904 pixels wide x 498 pixels high, may be an animated ad or video.
• Rate is $9,975 / month
Banner Advertisements:
2 Top Header Banner: 468 pixels wide x 60 pixels high, may animate and will link to website. Rate is
$9,975 / 8-weeks
3 One of Three Top Banners: 300 pixels wide x 50 pixels high, may animated and will link to
website. Rate is $7,875 / 8-weeks
4 Video/Ad Box: 300 pixels wide x 190 pixels high, may be an animated ad or video.
Rate is $7,875 / 8-weeks
• Banner ads are available in 8-week ﬂights and positions are on a ﬁrst-come, ﬁrst-served basis
Buttons:
5 Run along the left-hand side of PGAmagazine.com [120 pixels wide x 60 pixels high] and may
animate and will link to website
• Rate is $525 per week

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGAMAGAZINE.COM
VISUAL MERCHANDISING CENTER

P
1

2

GAmagazine.com, the leading online source for golf industry news, is a password-protected
site reaching over 3,000 members of the media, over 600 members of the AGM and over
1,900 golf industry insiders and accessible to all PGA Professionals each month. PGAmagazine.com’s Visual Merchandising Center highlights and celebrates the imagery, design and
style of the ‘best of the best’ merchandising in over 17 categories. Built for PGA Professionals, AGM
members, shop buyers and the golf retailing community, this dynamic platform was developed in consultation with more than a dozen past MOY winners. This is a source for merchandising ideas from top
buyers across the country.

FEATURES & BENEFITS
• Category exclusivity on one of 17 categories featuring robust photo archives/displays
• Interactive features allowing PGA Professionals to share photos and videos
• Manufacturers invited to share ‘White Papers’ on topics they choose – anything they want to share
their expertise on
Homepage Viewership Information:
Total Visits

3

Four Weeks
Eight Weeks
Twelve Weeks
52 Weeks

213
477
1820
4,478

Total Unique
Visitors

174
389
690
3,626

Frequency

1.22
1.23
1.19
1.23

Total
Pageviews

654
1,553
4,719
25,255

Advertising Opportunity:
1 & 2: Exclusive Button Ads – Two button ads positioned at top right and left of pages
(230px wide x 95px high, ﬁles may be JPEG or animated GIF ﬁles).
3:
Exclusive Premium Ad – Banner ad positioned within ﬁrst row of thumbnail images within a
category page (150px wide x 150px high, ﬁle may be JPEG or animated GIF ﬁle).
*Sponsorship contingent upon a category sponsorship
Rate

Category

$25,200 / year
Equipment
$15,750 / 3 months Home Page and Latest*
$10,500 / year
Men’s Apparel, Headwear, Footwear, Accessories, Tournament & Outings,
Inspiration, Clubﬁtting, Golf Balls, Fixtures
$7,875 / year
Women’s Apparel, Outerwear, Junior / Infant Goods, Gloves, Golf Bags,
Lessons
• Franchise position (ﬁrst right of renewal)
• Assumes current spending level across all PGA Magazine assets is maintained. Spend for the
Visual Merchandising Center is incremental.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGAMAGAZINE.COM
TOURNAMENT & OUTINGS CENTER

P

3

GAmagazine.com, the leading online source for golf industry news, is a password-protected
site reaching over 3,000 members of the media, over 600 members of the AGM and over
1,900 golf industry insiders and accessible to all PGA Professionals each month. PGAmagazine.com’s Tournament & Outings Center highlights and celebrates the ‘best of the best’ in
tournaments & outings across nine categories in addition to a Supplier Directory. Built for PGA Professionals and the golf community, this dynamic platform was developed in consultation with more than
a dozen PGA Professionals. This is a source for tournament & outings ideas from top tournament & outings coordinators across the country.

FEATURES & BENEFITS

1

2

• Category exclusivity on one of nine categories featuring robust best practice archives
• Allows PGA Professionals to contact and network with each other
Homepage Viewership Information:
Total Visits

4 Weeks
8 Weeks
12 Weeks
52 Weeks

258
668
1,146
7,014

Total Unique
Visitors

243
632
1,072
6,565

Frequency

1.06
1.06
1.07
1.07

Total
Pageviews

392
1,017
2,101
12,567

Advertising Opportunity:
1 & 2: Exclusive Button Ads – Two button ads positioned at top right and left of pages (230px wide
x 95px high, ﬁles may be JPEG or animated GIF ﬁles).
3:
Exclusive Premium Ad – Banner ad positioned within ﬁrst row of thumbnail images within the
homepage (150px wide x 150px high, ﬁle may be JPEG or animated GIF ﬁle).
*Sponsorship contingent upon a category sponsorship
Rate

Category

$25,200 / year
Equipment
$15,750 / 3 months Home Page and Latest*
$10,500 / year
Men’s Apparel, Headwear, Footwear, Accessories, Tournament & Outings,
Inspiration, Clubﬁtting, Golf Balls, Fixtures
$7,875 / year
Women’s Apparel, Outerwear, Junior / Infant Goods, Gloves, Golf Bags,
Lessons
• Franchise position (ﬁrst right of renewal)
• Assumes current spending level across all PGA Magazine assets is maintained. Spend for the
Tournament & Outings Center is incremental

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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MPLUS

AN E-PUBLICATION OF PGAMAGAZINE.COM,
SPONSORED BY BOBBY JONES

P

GAmagazine.com’s monthly e-Publication, MPlus (Where the “M” stands for Merchandising),
delivers short-form content designed to be a quick read on topics, such as Best Golf Shops,
Best Practices and Hot Products. Each issue is limited to six category-exclusive advertisers
and is delivered to over 3,700 top merchandisers and buyers from the best facilities across
the country, each with estimated annual shop revenue of $450,000.

FEATURES & BENEFITS
• Category exclusivity for 12-months
• Each issue limited to six category-exclusive sponsors.
• Apparel Category – SOLD
• Outerwear Category – SOLD
• Rangeﬁnder Category – SOLD
• Ability to send the publication to your own database of clients
• Easy to read, short-form content, in an easy to use digital and interactive format

CIRCULATION:
Over 5,000 top merchandisers and buyers from the best facilities across the country, including:
• PGA Merchandiser of the Year award winners from Public, Private and Resort facilities
• AGM members and top PGA Professionals and buyers
• Industry Leaders
• Accessible to nearly 29,000 PGA Professionals through PGAmagazine.com

READERSHIP:
Total Visits

One Issue
Two Issues
Three Issues
Twelve Issues

598
924
1,427
7,159

Total Unique
Visitors

392
640
381
3,853

Frequency

1.53
1.44
3.751
1.86

Total
Pageviews

5,886
8,241
3,393
38,311

ADVERTISING OPPORTUNITES (Sponsorship Includes):
•
•
•
•
•

Category exclusivity for 12-months
2-Page Spread in each of the 12 issues
Video Option: additional cost $315.00 per ad (limited to two videos/issue)
Franchise position (ﬁrst right to renew)
Rate is $12,600 for 12-month sponsorship

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGAMAGAZINE.COM
LANDING PAGES

3

P

GAmagazine.com, the leading online source for golf industry news, is a password-protected
site for the nearly 29,000 men and women PGA Professionals. Each month, PGAmagazine.com
reaches over 3,000 members of the media, over 600 members of the AGM and over 1,900
golf industry insiders. In a 2009 PGA Member Survey (4,200 respondents), PGAmagazine.com
was highly rated in Importance and Satisfaction and was used regularly by 31% of all PGA Members.
PGAmagazine.com Landing Pages now make it easier for PGA Professionals to ﬁnd articles and
stories on subjects most relevant to their respective business: Core Golfers, Coaching, Equipment,
Merchandising, Developing Players, Travel and Management.

VIEWERSHIP INFORMATION: (Total Page Views / Total Unique Page Views)
Core Golfers
Coaching
Equipment
Merchandising
Developing Players
Travel
Management

4 Weeks

8 Weeks

12 Weeks

52 Weeks

66 / 57
80 / 65
74 / 53
116 / 90
62 / 43
44 / 39
85 / 66

152 / 124
180 / 147
111 / 79
292 / 224
151 / 109
112 / 100
159 / 133

226 / 174
257 / 208
166 / 133
400 / 308
204 / 144
162 / 123
225 / 183

1,247 / 895
1,315 / 1,045
764 / 567
2,263 / 1,575
1,277 / 881
776 / 577
990 / 773

ADVERTISING OPPORTUNITY:

1 & 2: Exclusive Button Ads – Two button ads positioned in the top header, above the search box
and navigation bar (220 px wide x 120 px high, ﬁles may be JPEG or animated GIF ﬁles).
3:
Exclusive Premium Ad – Video or banner ad positioned along the right-hand column,
between the video feature and featured press releases (300 px wide x 200 px high, ﬁles may
be JPEG or animated GIF ﬁles).
• Rate is $5,250 for one-month sponsorship.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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PGA MAGAZINE
DIGITAL EDITION

I

In addition to the monthly print edition of PGA Magazine, a complete digital edition that includes
all pages of the print version is now available. The digital edition of PGA Magazine is distributed
monthly via email and offers a number of superb tools unavailable in the regular issues: options
for downloading, a complete search engine, archival access, capability to share articles with
associates via e-mail, customized zoom settings for easier reading, and links to all internet sites that
appear in either editorial or advertising. And since the digital version is accessible via the Internet, it
requires no software downloads to a computer.

CIRCULATION:
•
•
•
•
•
•

4,000+ PGA Associates
3,000+ PGA Professional Golf Management Students & Faculty
600+ AGM Members
Roughly 3,000 Industry Leaders and PGA of America executive ofﬁcers and staff
All PGA Professionals working outside of the United States
All of the nearly 29,000 PGA Professionals can access PGA Magazine digital edition through
PGAmagazine.com

READERSHIP:
Total Visits

One Issue
Two Issues
Three Issues
Twelve Issues

2,229
5,986
8,010
23,480

Total Unique
Visitors

744
1,909
2,590
12,205

Frequency

3.00
3.14
3.09
1.92

Total
Pageviews

62,644
150,353
194,245
387,521

ADVERTISING OPPORTUNITIES:
Partnership Includes:
• 2-Page spread positioned on Inside Front Cover position of the digital edition
• Video box embedded onto 2-page spread creative (optional)
• Logo placement within navigation bar and welcome letter
• Rate is $5,250 for one issue partnership
Targeted Mailings – Partner mailings to any of the following audiences:
• PGA Professionals and Industry Insiders
• AGM Members
• PGA Students & Faculty
• Special distribution to your client database

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com
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T

PGA MAGAZINE

here are nearly 29,000 PGA Professionals and one magazine reaches every one of them: PGA Magazine.
And because it is the ofﬁcial publication of The PGA of America, every issue is not only a “want-to-read,” every
issue is a “must-read.” It has been that way for nearly 100 years of continuous monthly publication. As a group,
PGA Professionals are the single largest golf account in the world. The only way to speak to all of them is by
advertising in PGA Magazine. Bottom line: PGA Professionals are talking to your customers every day… advising them…
teaching them… and selling them. If you want to reach these critical players, PGA Magazine is a “must-buy” for your
advertising.

FEATURES & BENEFITS:
• The PGA Professional’s ofﬁcial monthly publication
• Reach 100% of all PGA Professionals
• Reach 100% of all PGA-managed On-Course and
PGA-managed Off-Course golf shops
• Exclusive editorial covering every aspect of the
game… PGA Shows, promotion, equipment, apparel,
instruction, technology, personal money
management and more
• Greatest reach to the green-grass professional – three
times the reach of the leading competitive trade
magazine
• Every ad guaranteed editorial adjacency placement

CIRCULATION:

PGA Magazine has an average monthly circulation of
27,300; delivered to over 24,000 PGA Professionals and
3,200 Industry Executives.

READERSHIP SURVEY:

• 55.2% of PGA Professionals read PGA Magazine
every month, with an additional 31.5% reading it
almost every month
• 80% of PGA Professionals share their issues with
others, with an average pass-along of 2.67
additional readers per copy, with a total readership
per issue of roughly 85,600 readers
• 86% of PGA Professionals read the advertising
• 62% of PGA Professionals reading advertising
contacted advertisers as a result of reading an ad
• 4.8 people with selling responsibility in each shop
read PGA Magazine
• 44.2% of PGA Professionals read PGA Magazine
“cover to cover” every month or almost every month
• 49.2% of PGA Professionals use the information in
PGA Magazine to educate their employers, while
70% use the information to educate their staffs
• 14.3% of PGA Professionals share their copy with their
employer after reading each issue of PGA Magazine,
while 58.7% share each issue with their staff
• 60.2% of PGA Professionals save their back issues for
future reference
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RATES:
Full Page
2⁄3 Page
1⁄2 Page
1⁄3 Page

2020 EDITORIAL CALENDAR: (Subject to change)
1x

3x

6x

9x

12x

$12,243
9,797
8,012
5,954

$11,025
8,904
7,235
5,460

$10,353
8,295
6,458
4,893

$9,797
7,676
6,122
4,452

$9,240
7,455
5,786
3,896

Premium positions require multiple page commitments
and are available at the earned rate card rate per pages
plus premiums as follows: Back Cover $2,100, Inside Front
Cover $1,050, Table of Contents $1,050, Inside Back Cover
$1,050

January: PGA Merchandise Show Preview
February: Annual Teaching/Coaching Issue
March: Golf Simulators
April: 53rd PGA Professional Championship Preview
(plus “PGA Professionals’ Guide to Travel”
supplement)
May: Making the Most of Uncertain Times
June: Importance of PGA Professionals Playing the
Game/PGA President Suzy Whaley

MEDIA KITS:

July: Workforce Diversiﬁcation

For complete media kit, digital specs and material submission information visit www.pgamagazine.net/media.

August: PGA of America story: Update on Education
September: Ryder Cup Preview
October: The Environment
November: Awards Issue
December: Incoming PGA President Jim Richerson

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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T

PGA PROFESSIONALS’
GUIDE TO TRAVEL

he PGA Professionals’ Guide to Travel is an annual travel supplement, included with
the April issue of PGA Magazine to select facilities, and PGA Professionals who travel
with their members. This publication, launched in 2019, is focused on the many ways
golf travel can beneﬁt PGA Professionals and their facilities. Traveling with members
or customers creates a unique opportunity for PGA Professionals to build stronger relationships
and further customer engagement by spending time together on and off the course. The PGA
Professionals’ Guide to Travel is ﬁlled with ideas, best practices and authentic experiences from
members across the country.

FEATURES & BENEFITS:

RATES:

• Reach PGA Professionals who travel with
their members
• Greatest reach to the green-grass
professional
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