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GGRW: UNPARALLELED GOLF,
DISTINCTLY DIFFERENT

reat Golf Resorts of the World (GGRW) is a growing marketing umbrella composed of the world’s top golf
destinations. The program includes multiple elements to provide value to our member properties and sponsors throughout the calendar year, all of which are tied to a golf-ﬁrst philosophy that keeps PGA Professionals
and private club members at the center. To reiterate: the emphasis is on this critically important marketing
channel that inﬂuences upscale golf travel.

CORE ELEMENTS

DIRECTORY

• The program allows these top destinations to
associate themselves with the best properties – and
differentiates them from the rest claiming excellence –
in digital, trade show, print channels and more.
• GGRW is committed to showcasing the very best golf
resorts in the world and only the best. The selection
will be about the quality of the golf experience ﬁrst.
• The Great Golf Resorts of the World marketing focus
is to help align our member properties to the
inﬂuence and travel leadership of PGA Professionals
and private golf managers at the world’s leading
1,000 private golf clubs. Member properties are
pledged to the long-term success of the program
through multi-year commitments.
• The Advisory Board maintains the value and
credibility of the membership by vetting all new
entrants; by agreement the program will not exceed
50 properties worldwide. Four rotating resort
representatives are members.

• An 80-page beautifully designed and bound volume
highlights each member property with a spread
annually.
• The top 1,000 private clubs worldwide each receive
copies of the directory through their on-staff PGA
Professional. The clubs are identiﬁed as the top clubs
in each state and country by Golf Magazine, Golf
Digest, and other leading industry publications. In
addition copies are distributed in-room by our
member properties.
• Total print run: 30,000
• Sample distribution: Shinnecock Hills Golf Club,
Congressional Country Club, Medinah Country Club,
Augusta National Golf Club

PGA MERCHANDISE SHOW
GGRW takes a 600-square-foot booth every January at the
PGA Merchandise Show in Orlando. Beneﬁts include:
• Allowing member properties to leverage the show
without an outsized ﬁnancial commitment, and is
used as a meeting space for member properties.
• Hosting a major wine tasting event with PGA
Magazine brings over 150 industry inﬂuentials to the
booth on the show’s opening afternoon.

For more information, please contact Brian Folino, President, at bfolino@pgamagazine.com.
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